Power point analyse

1. The artists use effects and a contrast of
colour within theirimages.

2. Mostimages use blurry images and
focus on the effects or text rather than
the portrait.

3. Many use fiction within their images and
have a deeper meaning behind the
images.
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Landscape + Shoes

From the photography website, I have
chosen the two subjects, Landscape and
shoes. The reason | chose them is that
they are two subjects I've enjoyed
editing and taken photos of.




Mood Board —
Starting Point
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David Muench

David Muench is an American landscape
and nature photographer known for

ortraying the American western
andscape.

He is the primary photographer for more
than 60 books and his work appears in
many magazines, posters, and private
collections.

David Muench takes photos of famous
landscapes such as "The Grand Canyon".

In the primary picture, you can see a
contrast between warm colours in the
background and much cooler colours on the
actual shape. This shows this was taken in
the golden hour as you can see the sun
glowing in the back and lighting up the
area. Next, the shadow add depth to the
picture, almost turnin? this organic shaie
Into an aperture. | could respond and take
these types of photos at the coast as the
erosion develops unique rock shapes that
would suit this well.




Photos in the

style of: Davi
Muench

Within these photos, | taken them
during daylight to highlight the water
and | added depth by taking the
bottom photos with small objects
infront.



Aaron Siskind

Aaron Siskind was an American photographer whose work focuses on

the details of things, presented as flat surfaces to create a new image
independent of the original subject.

Aaron Siskind graduated from the City College of New Yorkin 1926
and taught high school English until he became interested in
photography in 1930.

Aaron Siskind using a contrast of texture and basic images to create
his famous portraits. His photos usually consist of basic images with a
mixture of black and white to perhaps convey some sort of message.



Studio Photos




Studio Photos




Photos in the

style of: Aaron
Siskind

For these images, | contrasted
basic images with different
textures taken within nature
filled landscapes. This gives
them a double exposure
effect.




Matthieu Bourel

Matthieu Bourel is a French visual artist
and college maker who was born in 1976.

He creates collages and animated GIFs
based on old photos collected in books or
magazines from which he creates new
deconstructed and recomposed images.

Matthieu Bourel's art consists of

multiple traditional cut and paste with
college techniques. Or on the other hand,
he may use 3D symbols filled with
abstract and vivid colours to add depth
and life to his portraits.
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Photos in the
style of:
Matthieu Bourel

For the firstimage, | had
taken the idea of vivid
colors and symbolism from
the artist to add depth and
a cartoon like effect. On the
other hand, the second
image was a duplication in
the style of Matthieu with a
basic drop shadow to give
the effect of it not being
copy and pasted.




Final Piece Pinterest Board
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Final Piece Planning Page

RUNNING

SPORT

WELL ORGANIZE LAYER | IMAGE NOT INCLUDED

| have chosen these 3 designs as my favourites
and the designs | will use to inspire my
photoshoots and edits. Each of these images
have a clear message of trying to sell/advertise
you the shoe whilst being presented in an artistic
fashion. They are all used to attract customers
with the shoe as the main centre piece followed
by either bright colours and detail, or a general
popular brand which shows that the shoe is a
"luxury" product. For example, the AIR Jordan has
no description or slogan/tagline but rather it
shows its created by Nike and linked with Jordan
which makes it seems high quality and a rich
product. On the other hand, the "Running
SPORT" shoe has no major brand, so it sells you
the shoe as this great product which is perfect for
sports like running. In addition, it gives the details
of the shoes performance to further influence the
reader and show them the shoe is incredible
within the correct area or areas. Therefore, | will
interpret these features into my designs.



Final Piece Photoshoot 1 A |




Final Piece Photoshoot 2




Final Piece Photoshoot 2.5
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Within both photoshoots, |
insured to get photos of a range
of shoes rather than just one;
furthermore, | took roughly 3-4
different angles of each shoe so
they can be used in different
edits.




Final Piece Photoshoot 3




Final Piece Photoshoot 3.5




Final Photoshoot




Final Photoshoot 4.5



Final Photoshoot 5




| ouls Browne

Born in London, Louis Browne spent his teenage years
chasing the music scene around England. Playingin
bands, and then shifting to photographing them
instead, Louis has worked with artists from Billie Eilish
to Mumford & Sons, Olivia Rodrigo to The 197s.
Moving into commercial work, Louis has shot for
Gucci, Mercedes-Benz and Calvin Klein, alongside
featuring in publications like Rollacoaster,
Wonderland, British Vogue and Rolling Stone.

Louis's Art/Photography consists of portraits of
people with subtle features of the brand he creates
the art for. For example, for Nike he gets multiple
people wearing Nike clothing to advertise, rather than
blatantly putting the logo on the image.




Photos in the style
of: Louis Browne

®During the time of shooting the image, |
took the photo from the bottom of the
shoe to the top to give a effect of depth
and to make the image look more
interesting rather than a basic shoe.




Final Piece
Photo 1

®| used the base design of
the image on the farright
to inspire my edit. | create a
shadow on the shoe to add
depth and a light gradient
onto the text to make it less
bland.




Final Piece
Photo 2

°l used the same
illustration in my design
except | used brighter and
more vivid colors rather
than using dark colors like
the inspiration image (on
the farright).
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Final Piece
Photo 3

- lused the same design
as the far-left image to
create my response.
Furthermore, |
experimented with
gradients, drop shadows
and the lasso tool to
create the edit.
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Lookbook planning page
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Final Piece
Photo 4

- lused acrinkled sheet as
a base and used a

combination of an The *Sport Shoe* is comfortable while still
ima g e an d a Sh ort remaining in style. With great quality and a wide

variety of colour options, these sneakers are

descri ptive paragrap hto perfect for casual use. Slt;y ﬂy,. stay fresh and get
. yourself a pair.
explain the use and

function of the shoe. V
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Final Piece
Photo 5

- lused abasic
combination of white
and yellow as a base and
then the same layout as
the previous final piece,
except the use of 2
images.

The *Sport Shoe* is comfortable while still
remaining in style. With great quality and a wide
variety of colour options, these sneakers are
perfect for casual use. Stay fly, stay fresh and get
yourself a pair.
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Pinterest Board

A RACING SHOE SHOULD
BE EASY TO FORGET.

evaly
a?i%ias

[ HOT peaLd

60 15%

%
CASHBACK g»llelelt\}g

)

|




Light Trail Photography

At type of long exposure photography
that highlights the movement of light. By
keeping the camera shutter open for a
long period of time, you can collect more
light and show how that light moves
across the frame.

Light trail photography is an interesting
and special type of photography

because you're able to depict something
that isn't real in any one instant.
Consequently, | will use light trail
photography to make my images s
more terrestrial rather than plain.




Within their images, Nike features a faded background with a mix of a potential model, but always one of their NIKE
products. Furthermore, multiple of their other photos consist of a down-top view, usually starting from the shoe.

They take high quality photos and either contrast or link the background to the photo. Another part of the Nike

photoshoots is the lighting. Rather than simply using a faded background, you can see multiple different colours

within the images or a bright light to highlight the product.

Therefore, | will insure to gain a high-quality medium and use multiple different coloured lights/strong lights to

achieve these types of portraits.
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*You Can't'Stop Us"” is a marketing campaign that
s \celebrates the return of sports after the pandemic.
‘The campaign features a video montage of athletes
fnom different sports and backgrounds, highlighting
he rgsllience.and unity of the sports community.

K Here are some of the key marketing strategies that
o made 1;h+s campalgn so special:

“&ﬂié efﬁotlonaLappeaI The camﬂpalgn taps into the
BFthe audience, such_ #aopaljoy, courage, and
ion, music, and

YOU CAN'T STOP SRC

We may start from different places, but together we'll rise s .,e

r——

Credit: Nike
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whn for its limited-edition
aborations withother
ts. The brandhas
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Supreme remains a belove nd within , ¢ ‘
the streetwear community, and it's e gt = 3 3
unlikely that it will disappear completely Hy | |
anytime soon. As aresult, | will apply the

ique style of supreme to my edits.




Adidas

1. Adidas (styled as “adidas” since
1949) is a prominent German
manufacturer of athletic shoes and
apparel, identified by its three-
stripe trademark. Although basic,
the 3 stripes are globally known
and recognised as the official
adidas logo, therefore giving them
a wider identity.

2. Adidas's photoshoots are

very similar if not identical to
Nikes photoshoot in the way of
how they

both use close images and usually
a blurry background.

3. Consequently, | will apply
these strategies and techniques to
achieve similarimages.
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| Corteiz
1 |
§ 1 8l Clint i;l’qhe founder of
m i y | Corteiz,a &London
| streetwear lapel founded in
2017. Corteiz'éxploded in
popularity duringthe ¥
pandemic, and its logo h‘
depicting the former prison
island Alcagraz has beco
recogn'isatllbl signature o t 8
streets of E(P'ndon and b%yo 3.
2. Corteiz has‘exploded across
~ thescene due to its fresh
designs and marketing
prowess. It has gained a loyal
following that can be seen
from its sold-out drops and
the noise created around its
releases

S




Nike Photoshoot .







Photoshoot

Adidas







Supreme +
Corteiz Photoshoot




Photoshoot 3










Planning Page

Create a logo -/

Create a photoshoot
tagged with the logo -/

Create a lookbook or
magazine page for the
brand

Create a zine to bring
everything together

Extension: Make a GIF
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STREET-WARE

.

“Keep it fresh.”

Crafted with high-quality materials, these shoes
are designed to provide optimal support and
durability for everyday wear. With a sleek and
moderin“design, they are suitable for various

occasions, Erom casual outings to formal
events,
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Mock Exam Poster

As seen on the left, | have created a
poster to advertise a streetwear
brand. To create poster, | have
imported 2 images and used the
lasso tool to create ridges on the
side of the images then | painted
the bits that were cut of white and
modified them to seem like the

: images were ripped. Secondly, |

: / ~ Nk " SALE used a stroke to make bold titles to

,;;,,r;. 1/ ISYIE .mak.e them sta.nd out. The
E ASEYNG inspiration behind this poster are
v Nike photoshoots. Looking back in
hindsight, | should have put some
sort of logo to identify the

BUY NOW streetwear brand this poster

belongs too.
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DOLCE & GABBANA

Mock Exam Logo/Poster

As seen on the left, | have created a
logo/poster for the brand Dolce and
Gabbana. To make it, | started with
cutting out an image of a shoe and
adding a shadow to make it looks
more realistic. Next, | got a picture
of the D and G logo; title and after

| colored them white to fit with the
black background. Aside from the
brand itself, there was no
inspiration behind it. Overall, there
is nothing | would change as the
contrast between the white and
black; the simplicity of the image
makes it feel very neat and not too
detail heavy.



STREET-WARE
W W r—,U E

{HE POWER OF A

GOOD OUTFIT

Mock Exam Zine Cover

To create the cover | have used
simple text with different type of
fonts (bold, light etc.) to make the
text seem more impactful.
Although, I have used a spline/pen
tool to create the arrow so
perfectly. Online | found a
streetwear zine which inspired me
to create this entire zine . If | was to
change something, | would fix the
streetwear spelling as for whatever
reason | speltit wrong when | was
making it.



Mink

The new streetware
brand “Mint" is now back
in the game with their
new limited edition “Max
Fresh” shoes. These
shoes are a combination
of a beautful and vivid
red shade and a pale
white to make your
shoes stand our and be
unique.

Mock Exam Zine Page 1-2

Furthermore, if perhaps the red & white do

not suit your liking, try our black and white

“Full Fresh’, with the same amount of style
and comfort but at a cheaper price.

To create the first 2 pages, | used the basic color pallet of red and
white with some information and images scattered around the
screen. Just as stated before, the only thing | would really change
would be the streetwear spelling.



Mock Exam Zine Page 3-4

)IDAS x MAN
UNITED

Explore the world of
adidas X Man United
clothing. From sleek
jerseys to trendy
streetwear, we've got
you covered. Join the
community of
ashion-forward football
ans and let's showcase
ur love for the beautiful
game in style.

To create the last 2 pages, | used the same
method as stated before. As for what | would
change would be center the text/information
more, so the color of it fits in with the
background, more.



The Best
Streetware

www.mint.co.uk

TR

Mock Exam Poster 2

To create the second poster | used
a custom brush and the color pallet
of red, white and black to make the
foundation- along with the main
image. Then | add more detail in
the form of a title, QR code and
"Save 50%" title in the form a note.
The inspiration behind this image is
some random streetwear poster |
found on the internet. Once again, |
would change the streetwear text
to the correct spelling if | had the
chance.



UP [EEZA
TO Nelds

www.mint.co.uk

Mock Exam Poster 3

To make the third poster | used
black and white; the lasso tool to
create the unique background.
Next, | added my custom "Mint"
logo in the top left along with a red
rectangle with the word
"Streetwear" inside for some extra
detail. Furthermore, | added QR
code in the bottom left and 3
rectangles to give the discount title
some variety. If | had to change
something for the 3rd time it would
be to fix the spelling of streetwear.



www.mint.co.uk

Mock Exam Poster 4

To make the final poster | used
black, red and white; the lasso tool
to create the background. Next, |
added my custom "Mint" logoin
the bottom right along with a link
to the mint website- not real. Next,
| used the stroke tool to create title
New Sale and once the details were
complete, | imported the images.



NEW TERM




Portraits Landscape Clothing
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Photoshoot 1










nd to every man, “as
works for me or buys fro
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https://www.carhartt-wip.com/en?srsltid=AfmBOopfCVWj3nBhmAG6SSBdM9ds6ku7NCGrUod47VQJFtPIWGEcW6Yo
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Nike Gifs

JUST
ARRIVED

THE ULTIMATE
SNEAKERS SOURCE

Get insider access to the latest product
g drops, like the Wmns Air Jordan I.
Available first on SNKRS May 5.

NIKE ZOOM KDX AIR MAX 95
THE BAY EDITION CHAPTER 1 ESSENTIAL

the Air Jordan VI.
SNKRS December 16.
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Download App

e G v - @ -

Download App Download App
Download App




nspiration

JUST
ARRIVED

AIR MAX 95
ESSENTIAL

6 v -

Download App

Final Piece - 1

E——

In my version, | used my
"Mint" brand rather than the
nike brand and furthermore |
used a different shoe and
made the background
gradient blend with it.

My Version

Download App




Final Piece - 2

spiration

None ——

This design had no prior
inspiration for what it would
contain inside the gif. | used a
blue and red shoe and a blue
andred gradient in the
background so the shoe
would blend with it.

My Version
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ULTIMATE EDITION
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Download App




nspiration

JUST
ARRIVED

NIKE ZOOM KDX
THE BAY EDITION CHAPTER 1

e v -

Download App

Final Piece -3

—

In my version, | once again
used my mint brand as
appose to the nike and | used
different coloursand a
different animation.

My Version

Dolce&Gabanna ShoeName

ULTIMATE EDITION
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Download App




Final Piece - 4 My Version

spiration

— L .
Premium

YOUR ULTIMATE

AIR JORDAN VI

YOUR ULTIMATE -

SNEAKER SOURCE In my version, lused my SHOE SOURCE

Get insider access to the latest " M | nt" b ra N d rat he r t ha N th e Get inside access to the latest
product drops, like the Air Jordan VI.
vailable first on ecember 1 1 product drops.
i nike brand once again. Available first on SNKRS

December 16.

Aside from that, nothing
really changedin the
design.
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Final Piece - g My Version

nspiration

G In my version, | used my YOUR ULTIMATE
Y e SHOE SOURCE
SNEAKERS SOURCE Mlnt brand rather -Fhan the Get inside access to the latest
nike brand once again. Sictuc drops

Get insider access to the latest product
drops, like the Wmns Air Jordan |.
Available first on SNKRS May 5.

Available first on SNKRS
December 16.

Aside from that, nothing
really changed in the
design.
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YOUR ULTIMATE
SHOE SOURCE

Get inside access to the latest
product drops.
Available first on SNKRS
December 16.

Download App
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